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 Background

Promoting management plans is 
inadequate

• <5% U.S. landowners

• 15% eligible MA landowners

• $11.4 million invested in Forest 
Stewardship program in 2008

Landowner demographics, attitudes & 
behavior

• 1 in 3 are 65 yrs or older

• 1 in 5 will sell/transfer land in next 5yrs

• Primary objectives: Privacy, beauty, nature, 
part of home

• Landowner decision cycle



 CAI Development

Project Goals

• Generate novel data 

• Measure awareness across time and space 

• Improve outreach, inform policy

• Increase informed decision-making

Instrument Development

• Define “conservation awareness”

• Construct instrument

• Pilot test instrument

• Explore implications, applications



The CAI Instrument

Consumer Confidence Index

4 Subject categories

• Current use property tax 

reduction programs (CUPT)

• Conservation easements (CE)

• Timber harvesting (TH)

• Estate planning (EP)

4 Question types per category

• Familiarity

• Knowledge

• Experience (first & second 

hand)

• Acquaintance with information 

resources

7 Demographic questions

• Age, gender, education, 

objectives



CAI varies among individuals within samples 

CAI is different between samples

Among random landowners . . . 

Familiarity was moderate to low: “Some”

Knowledge tended to be low: “Don’t know” 

Little experience, more second-hand than first-hand

Low acquaintance with information resources

Landowner characteristics related to CAI . . .

Distance, level of education, ownership objectives

Land characteristics related to CAI . . . 

Acreage, tenure, location

Results

} = Instrument validation



Effective research tool

- Measures & characterizes 
landowner awareness

- Compatible with complex 
decision-making process

Guide outreach design

- Information gaps

- Landowner segments

- Strategies

Implications

Spatial, temporal patterns

Evaluate outreach 

programming


